




In rural Britain, there are pubs everywhere. They showcase 
not only local beers, but also local and regional foods, actively 
supporting local producers.

As pub numbers have declined nationally, so have the number 
of rural pubs. The level of support available for rural business, 
government regulation and high taxation have all played a part.  

As well as being an important employer, rural pubs provide a 
unique service to the community. They are an important focal 
point for local life, especially when other services, such as 
shops and post offices, are in decline. They provide company, 
communication, sports and other leisure activities for rural 
communities. 

For pubs seeking to take advantage of their crucial role in rural 
tourism, planning restrictions and rural business rates remain 
an issue. Tourism businesses seeking to expand, modernise or 
diversify their business face obstacles. 

Whether tucking 
into a tasty meal 
in the restaurant 
or sipping a pint in 
the bar it is almost 
inevitable you’ll be 
enjoying the best 
of Yorkshire at The 
Angel Inn in Hetton. 
Local sourcing is 
at the heart of the 
award-winning pub 
which dates back 
to the 15th century 
and today food and 
drink comes from 
more than 22 farms 
and suppliers from 
across Yorkshire. 

Chef director Bruce Elsworth is a proud 
Yorkshireman and, like the produce he sources, 
hasn’t travelled far to the kitchen in The Angel Inn. 
In fact he grew up on a farm in Embsay five miles 
down the road where he learnt from an early age 
about the importance of farming. “I know that it is 
farmers who do the real work and that is why we 
sing about them on the menu. 

“We’re really lucky to have some great suppliers 
on our doorstep and we take staff on farm visits 
as part of their training. There they can learn 
important lessons like why we use certain animal 
breeds and cuts for different dishes,” he says.

It is no surprise that the beer is local and the bar 
serves three Yorkshire ales – currently Black Sheep, 
Timothy Taylor and Hetton Ale – which is brewed 
half a mile down the road from the pub.

Rural pubs –
at the heart of the community
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Partly funded by the British Beer & Pub Association, ‘Pub is the 
Hub’ has worked to bring many vital local services to rural pubs. 
Initiated by HRH The Prince of Wales in 2001, it is a not-for-
profit advisory organisation that encourages local authorities, 
local communities, licensees, pub owners and breweries to work 
together to support, retain and locate services within rural pubs. 

Pub is the Hub assists with guidance on availability of project 
funding. It has formed successful partnerships with regional 
development agencies, local authorities, rural community 
councils and other public and private sector organisations, 
developing a solid track record of rural project development 
and delivery, and assisting the public and private sector to invest 
funds effectively.  

Projects have included opening shops and post offices within 
the pub itself, providing a vital service to the local community 
and visitors.

Pub menu celebrates all things local



Farming and tourism

Fields of crops, bordered by hedgerows, ripening in the 
summer sun are an iconic feature of the British landscape. 
Alongside their role as food producers, the UK’s farmers 
are increasingly appreciated for their role as environmental 
managers. 

The countryside, and therefore farming, is inherently 
interlinked with rural tourism. For example, farmers help to 
maintain the 188,700km of public rights of way that provide 
access to the English countryside. In Wales the figure is 
33,000km. Since 2000, rural tourism has benefited from 
greater access to the countryside. Farmers have provided 

access to some 566,300 hectares of mountain, moor, heath 
and down, and a further 369,000 hectares of registered 
common land. 

Each year, around two thirds of the British population make 
at least one visit to the countryside, adding up to an annual 
total of more than one billion day trips. And with the diverse 
appeal of the UK countryside, it is no surprise that many 
people opt for rural destinations for their holidays. Each 
year, some 18.8 million holiday trips are to the countryside. 

To help meet tourist demand, farmers are continuing to 
diversify their businesses to provide accommodation and 
leisure activities – ranging from farm shop and pick-your-
owns to adventure and farm parks for tourists to enjoy. 
Farmers need flexible planning policies that allow farm 
businesses to flourish. 

Pubs and tourism

British tourism wouldn’t work without the pub. They are 
an essential part of the local tourism infrastructure. With 
potential for growth in the ‘staycation’ as well as from 
overseas visitors, the sector also has enormous potential to 
generate rural economic growth and create jobs, through 
hospitality, food, and accommodation. 

Pubs support holiday cottages, caravan parks, as well as 
walking, cycling, camping activities and all the other pursuits 
which are enjoyed by visitors to the British countryside. Pubs 
encapsulate some of the key elements of rural tourism – 
recreation, picturesque settings, local architecture, food, 
heritage, culture and community. Pubs can also assist 
business tourism in rural areas, with many already providing 
tourism expertise and information, offering meeting rooms 
and facilities for local businesses and community groups.

How farming and pubs  
boost British tourism 
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How the beer supply chain plays its part

Farmers, brewers, pub owners and their customers all have 
a vested interest in, and a responsibility to, protecting and 
enhancing the environment in which they live. 

Most farmers are passionate about the environment and 
their challenge is to produce more and impact less. Brewers 
and pub owners have a responsibility to reduce their energy 
use, minimise the impact of their packaging and cut waste. 
Customers can also play their part through recycling.

The entire supply chain works together. Farmers provide 
goods to brewers to produce beer and to pubs to sell food, 
and in return receive nutrient-rich brewing co-products 
to use as animal feed and fertiliser. Pubs and brewers are 
intrinsically linked by draught beer, dispensed from a keg or 
cask that is returned and reused for up to 25 years.

A better  
environment

Source – BBPA statictical handbook

horticultural land increased by 30 per cent, including 
species used as food by birds and butterflies. Bat 
populations are considered to be a good indicator of the 
broad state of wildlife and environmental quality. Since 
2000 populations of bats have increased by 20 per cent. 

Creating a better environment

This work continues to go on against the backdrop of 
an uncertain regulatory climate, with carbon reduction 
schemes in particular providing little predictability. Various 
incentives have been, or are in the process of being, 
introduced that will drive energy efficiency but many 
are yet to be fully understood, let alone adopted. The 
agricultural and brewing sectors need a settled landscape 
in which to operate.

With a stable regulatory framework providing further 
incentives, the development of new initiatives and the 
dedication and collaboration on behalf of the entire supply 
chain will lead to a better environment for everyone.

Major advances are taking place in each sector. Brewing 
companies have signed up to ten environmental 
commitments. These include reducing carbon emissions 
by two-thirds and improving water efficiency by 42 per 
cent by 2020 (against a 1990 base). Targets are also being 
developed on a range of other areas, such as packaging 
and waste. Progress against these will be measured 
and reported annually as brewers strive to reduce their 
environmental impact.

Farmers are increasingly expected to find the right 
balance of food production and environmental protection. 
With more than three-quarters of the UK land area in 
agricultural management farmers and growers carry a 
unique responsibility. The area of farmland entered into 
conservation agreements in England alone now exceeds 
6.4 million hectares. Cereal farmers are able to manage 
activity to promote biodiversity, protect natural resources 
and wildlife with agri-environment payments. These 
stabilise income foregone as the payments encourage 
farmers to deliver benefits of more wildlife on and around 
the farm, whatever happens in the cereals market-place. 

Soil health, including structure and organic matter, is 
paramount to successful cereal cropping. Currently 44 per 
cent of all cultivated land is managed with zero or minimum 
tillage (where appropriate), 81 per cent of cultivated soils 
were covered with crops or overwinter stubble in the winter 
of 2009/10 and 85 per cent of cereal growers incorporate 
the manure they spread and 62 per cent incorporate their 
slurry. These measures help ensure nutrients are kept in 
the field and help keep soils healthy for production and 
wildlife. The average English loamy soil contains 25 tonnes 
of micro-organisms per hectare – including four tonnes 
of earthworms, 10 tonnes of fungi, and one tonne of 
springtails, spiders, beetles and snails – important foods for 
larger species including farmland birds 

UK consumption of fertiliser and nutrients has reduced by 
34 per cent over the last 10 years and pesticide usage in 
Great Britian fell by 37 per cent between 1997 and 2006. 
These changes in farming practices are leading to 
improvements in the landscape which are starting to be 
felt by some environmental indicators. Between 1998 and 
2007, the richness of plant species on British arable and 
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Challenges in the 21st Century
From grain to glass, the beer supply chain plays a vital part in 
our economy – yet faces a range of economic challenges that 
are often compounded by tax and regulation. From farmer 
to publican, the sector relies on tens of thousands of small 
businesses, often operating outside heavily-populated and 
resourced urban centres. They are typically self-reliant and 
resilient businesses. 

The coalition’s commitment to smaller government and 
increased local delivery of decision making is instinctively 
attractive to the whole supply chain. For farmers, smaller 
government offers the prospect of more streamlined 
regulation and less burdensome red tape. This could help to 
save businesses costs, freeing them up to focus on where the 
risks really are, and what outcomes are needed, rather than 
the processes associated with heavy-duty reporting.

For pubs, which provide crucial rural jobs, deregulation is 
also the way forward, alongside reducing the overall tax 
burden faced by publicans and licensees. Rural rate relief, 
planning, access to finance, mobile broadband and support 
for environmental initiatives are areas where Government and 
local authority action could make a positive difference.

In recent years the arable sector has had some success with 
independently verified Red Tractor farm assurance. This 
means a full set of food industry standards is audited each 
year on farms producing grain for food and feed markets 
and is used as a way to automatically reduce the regulatory 
burden. One example is the Food and Feed Hygiene 
Regulations where local authorities are required to inspect 
farms producing food or feed. The FSA looked at assurance 
schemes in detail and assessed the rigour for food and 

feed hygiene. The result was they now permit a risk-based 
approach to selecting farms. The NFU believes there is scope 
to extend this principle further throughout agriculture and 
horticulture.

For beer, and pubs, facing the challenges of the economic 
downturn has been compounded by a rapidly increasing tax 
and regulatory burden. Beer duty has increased by 36 per 
cent since 2008 and over 4,000 pubs have closed in the last 
two years, many of which were in rural areas. Excise duty 
alone now accounts for around 50 per cent of total brewing 
turnover. It is stifling the industry’s ability to undertake 
necessary investment and innovation programmes for long 
term growth and a sustainable future – both in supporting 
the UK economy and meeting an increasing interest in UK 
beers overseas.

Better regulation

l �A better regulatory experience. All businesses should 
feel that they are understood, trusted and empowered

l �Regulators should focus their efforts on where there 
is the greatest risk of non-compliance and should only 
intervene when necessary, relying on alternatives to 
regulation where they are most effective

l �That regulation is only part of the complementary suite 
of Government interventions

l �Regulation is outcome-focused
l �Fewer regulators, with between them better 

understanding of agriculture

An action plan for the beer supply chain
Initiatives for barley growers and pubs

l �Align UK transport regulation covering the type approval of tractors, trailers and their appliances with that of the EU 
allowing British farmers access to grain movement efficiencies with more modern and larger machines allowed on 
the continent.

l �Spend a greater proportion of the publicly-funded research and development budget on applied research in plant 
species and growing issues relevant to the UK, including for barley, so growing quality crops remains a competitive 
option for British growers.

l �Review the structure and impact of beer duty on employment and growth in the rural economy
l �Make Local Enterprise Partnership core funding available for promoting tourism in rural areas
l �Continue support for Visit Britain and Visit England in the marketing of rural tourist destinations where pubs are a 

key part of the local offer
l �Extend broadband coverage to more pubs in rural communities to allow wi-fi access for customers 
l �Review, by all Government departments, of the impact of the Red Tape Challenge on rural pubs and active 

implementation of the moratorium on regulation affecting small businesses
l �Create more flexible planning systems to allow for diversification projects such as those developed by Pub is the Hub
l �Encourage local authorities to adopt strategies to support community pubs, including rate relief, access to finance 

initiatives, business planning advice, and local transport
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